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The last thirty years has witnessed the expansion of markets into new domains and as a mechanism 
to solve public policy challenges. This expansion has made them increasingly contested objects 
(Ahrne, Aspers, & Brunsson, 2015; Fourcade & Healy, 2016). Indeed, various authors have called 
into question the taken-for-granted image of the market as a natural order emerging from the 
“propensity to truck, barter, and exchange” (Smith, 1776). Picking up from where Polanyi, 
Granovetter, and others left off, this research has shown that markets are contested orders 
(Çalışkan & Callon, 2010) assembled through material devices (Knorr Cetina & Preda, 2007; Miller 
& O’Leary, 2007; Pollock & D’Adderio, 2012), performative propositions (Callon, 1999; Muniesa, 
Millo, & Callon, 2007), social movements (King & Pierce, 2010; Lounsbury et al., 2003; Rao, 2009), 
and political actions (Fligstein & Dauter, 2007). 
 
We have also witnessed increased scholarly attention paid to how the traded good is implicated in 
making a market. Studies of “contested commodities” (Radin, 1996) for instance shed light on their 
uneasy relation to the market and market exchange. Studies of organ exchange (Healy, 2004), 
cadavers (Anteby, 2010), life insurance (Zelizer, 1978), men’s bathhouses (Hudson & Okhuysen, 
2009), and weapons (Durand & Vergne, 2015) document the strategies through which contested 
commodities and industries are institutionalized. One implication is that a market’s contested or 
moral status hinges on the practices and calculative interventions around the traded good. 
 
These two lines of inquiry have recently converged with a new urgency and prominence as a variety 
of US states and other jurisdictions embark on public policy experiments to construct legal markets 
for cannabis. This transition from a control-based governance approach exemplified by the 
decades-long ‘war on drugs’ to one of deliberate market construction to rival and replace illegal 
ones brings questions about the contested nature of markets as well as the nature of contested 
commodities into stark relief. The experiments to construct markets for a deeply contested 
commodity implicates a novel arrangement of commercial, legal, and bureaucratic discourses, 
devices, and practices. These changes, in turn inspire renewed and novel engagement with how we 
interrogate market-making.  
 
This workshop seeks to bring together a cross-disciplinary group of scholars to present and discuss 
their own engagements with these markets. The aim is to discuss how these experiments provide 
reflections on the contested nature of markets and of contested commodities. Both 
early/experimental and late-stage/published work is sought to address questions such as: 

1. How are the boundaries of cannabis markets constructed and maintained? 
2. How do illegal, semi-legal, and legal markets affect each other? 
3. How are the qualities of products constructed in new markets? 
4. What makes cannabis a (un)contested commodity? 
5. How does the contested nature of cannabis affect market-making? 

 
It is our hope that this collaboration will stimulate new research ambitions and interactions, as well 
as provide insights and findings of relevance to the practitioner and policy-making community. 
 



Event details  
The workshop will take place over two half days at HEC Paris in June 18-19, 2018. Lunches and 
dinner will be provided by the organizers.  
 
Participation will be limited to less than ten papers. 
 
Deadlines 
Submit an abstract (maximum 500 words) to Daniel Martinez (martinez@hec.fr) by March 1, 
2018.  
 
For further information please contact  
Dane Pflueger pflueger@hec.fr 
Daniel Martinez martinez@hec.fr 
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